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P ck the right ansner:
1. Which plal.forrn is primarily used for

professional networkin g?
c A) Facebor:k

X B) Linkedtn
,., C) lrrstagram

D) Twitter
Z. What does ppC stand for in digital

marketing?
* A) pay per Ctick
o B) Pay per Client
i:, C) Public Performance Channel
,:, D) Product promotion Cost

3. ln social rnedia marketing, what does
'engagement' refer to?

.: A) The number of follcwers gainecl

X. B) 
'l-he interactions that users lrarre io;ith

a brand's content (likes, shar.es,

c:rrments)
o C) The total reach of a post
o D) The adrrertising buciget

4. What does the term 'bounce rate, refer to?
X. A) The percentaqe of users who leave a

site without interacting
c B) T he total number of visitors to a

vrebsite
o C) The number of times ccntent is

sirared
r,, D) The effectiveness of a pay-per-clicl<

campaign
5. What is the primary objective of uslnE

hashtags in social media?

,x A) lncrease engagement and visibility
c B) Track user locations

:_ C) Enlrance rvebsite speed
., D'1 lrnprove er-nail reputation

6" When did the internet heeorne publicly
accessible, markin*x the beginning of anline
comnnunication?

A) Late 1980s

A B) Early 
.i990s

1' c) 2000
c D) 2C0,?

7. What was the signiflcance of the year trg94 in
digital rnarketing history?

- A) Google was founded

X B) The first cliri,:ahrle hanner ad appearecl
c C) Facebook was iaunched
,, D) The first we[-lsite was created

L Which of these is the pnirnary goal of Search
Engine Optirnization (SECI)?

- Al lnci'ease paid tra{fic
x B) lncrease organic traffic
,- C) Serrd r:ronrotiorral ernails
,., D) Creare rnoLriie apps

9. What rnodel does FFC {p'ay-Fer-Click) advertising
follour?

c A) Payiirg for every 1000 views

X B) Paying; a fee each tinre an a,l is clicl<ed
o C) Payinq a rnonthly flat i'ate
l D) Paying only when a sale is rnade

10. Which social rnedia platfornn was launched first
according to your course?

r A) Facebook
,-, B) Tu;itter
y" C) LinkeCin
:, D) !rrstagram
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11. What is a "Buyer Persona"?
. A) A real customer's profile
54 B) A semr-ficiional representation r:f an ideal

cLrstomer

C) A lrst of cornpetitors
,; D) An automated chatbot

12. Which cornponent of a communication policy
defines the brand's personality?

: A) Data Privacy

X B) Brand Voice and Tone
' .) C) Crisis Protacois
. D) Advertising Standards

13. What is the main difference between
"Localization" and "Globalizatlon"?

r A) Giobalizatiorr adapts to local cultirres
y B) Localization aciapts content to resonate with

{ocal cultures and languages
c C) Locaiization keeps the brand messaqe

identicai everyw'here
,: D) There ': ,ro difference

14. Which of the following is an "Opportr.rnity"
provided by digital marketing?

. A) irttense Competition
'zl B) Data-Driven Decisiorr lv4aking
r: C) Changing Aigorithms
c D) R.esource Constraints

15. Which marketinq channel uses SMS and
location-based techniques?

A) Lrnail [,,;, ketirig

X B) lr,4obile Marketing
.: C) Affiiiate lvlarketing
- D) Video llarketinq

16. What is the purpose of "Affiliate Marketing"?
r-, A) -lo pay infktencers for photos
{ B) To relvard partners for generating sales

thror:oh rr-ferrals
. C) To irnprove website speed

' D) l'o write bl,:g posts
17" Which tool is specitically used to track website
trafflc and user lnterar:tlans?

,:: A) llailci'rirnp
l: B) flootsLriiE

:( t-) Googie Anai'lrtics
,. D'i Salesforce

18" What does "Retargeting" do?
, A) Tarqets peoprle rr,rho have never heard of the

brand

X B) Tarclets users vuho previously riisited the
websiie or enqaged rarlth content

,--. C) Focuses r:n television ads
i-, D) Deletes inactive enrail subscribers

19. What is a ma.ior "Challenge" regarding
(onsurrler behavior

A) Cost - eflectii,e,ress
r, B) Gio[3j 16666

x C) Flerting attcrrtion spans
i D) Ar:tonration efficiency

20. ln conrmunicaticn policies, what ensures
rnessages are consistent and ethical?

:q A) iligitai marl.ering ccrnnrunicatiorr cuidelines
,, B) Hiqh-speed internet
, t) Large acivertising bLrclgets
i, D) Nunrber of followers

Best of Luck


