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Abstract 

The objective of this paper is to clarify the role of innovation, especially technological 

innovation, as one of the important factors in the success of economic institutions by 

improving their performance in the market and achieving their strategic objectives and 

achieving them through achieving a competitive advantage. The research concluded the 

results of the most important of which is that technological innovation is a new dimension of 

competition allowing the institution to exploit the monopolistic situation Which finds itself in 

bringing new technological innovation to the market, and is a good indicator of institutional 

competitiveness and a reflection of how much it spends on R & D.
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