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Abstract :

The study aims at highlighting the importance of promotion of tourist destinations in
Algeria and building a mental image of them and instilling them in the minds of tourists from
the point of view of the managers of the travel agencies and tourist sample study through
their Facebook pages to attract and attract tourists in light of the unprecedented growth
witnessed by the tourism industry. It can choose between a wide range of alternative tourist
destinations and the various tourist services available.

The paper also tries to highlight the importance of marketing tourist destinations as a brand
and distinguishing them from others, and building a positive and attractive mental image
among tourists in order to achieve their satisfaction and ensure their loyalty to the brand,
which ensures their consolidation in their minds and enhances their position in the tourist
market and strengthens their competitiveness, The emergence of a new type of marketing,
regional marketing. This type of marketing depends on respecting the privacy of the region
and aims to increase its attractiveness, and thus helps to provide a positive image of the
region, and this requires the exploitation of resources and work to evaluate the attractions
and promotion and Tro Algeria has great potential and natural, human, tourist and historical
resources to qualify as attractive and improve the bad image that has been associated with it
in recent years and has greatly affected the tourism sector.

The field study was applied to a sample of travel and tourism agencies at the level of eastern
Algeria. The random method was adopted through the questionnaire for collecting data and
the Statistical Package Program (SPSS) was used to analyze the responses of sample
members. Eight statistical analysis forms were processed in the period from 10 October Until
November 30, 2017. The study showed the following results:

Confirmation of the first alternative hypothesis regarding the interest of travel and tourism
agencies in promoting tourist destinations in Algeria as a trademark;

We also proved the second alternative assumption that there is an interest by travel and
tourism agencies to build an attractive mental image of the tourist destination in Algeria as a
trademark;



The existence of a relationship of statistically significant relationship at a significant level of
5% between the interest between promotion of tourist destinations in Algeria and the
construction of an attractive mental image as a trademark, as confirmed by the third
hypothesis.

The main recommendations of this study were as follows:

The need to continue to search for ways to develop tourism in accordance with the wishes
of tourists and to maximize the satisfaction of their needs;

Create a more favorable environment to encourage innovation in tourism services by
travel and tourism agencies;

Travel and tourism agency officials should pay more attention to building a good mental
image and tourist impressions and ideas about tourist destinations as a result of their
assessment of tourist attractions;

Setting the Algerian state to long-term strategies to create an environment suitable for
tourists and improve the methods of promoting tourist destinations.

Keywords: promotion, mental image, cognitive image, emotional image, behavioral picture,
tourist destination, brand, tourist destination image, brand tourist destination.

Key Words: Promotion, Mental Image, Cognitive Image, Affective Image, Conative
Image, Tourism Destination (Tourist Destination), Image, Destination Image, Destination
Branding, Image Building .Brand, Branding Destination
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